
 

Multi-Site Marketing & Events Coordinator 

Purpose of Role 

The Multi-Site Marketing & Events Coordinator is responsible for coordinating and executing 
marketing, events, customer engagement and venue activation initiatives across multiple Bright 
Brewery Group venues. The role supports venue performance through delivery of marketing 
campaigns, social media management, events, sponsorships, community partnerships and customer 
communications while ensuring consistency of brand standards, customer experience and 
commercial outcomes across the Group. 

 

Reporting 

Reports to the Marketing Manager. 

Works closely with Venue Managers, Operations Leaders and external stakeholders across multiple 
Bright Brewery Group venues. 

 

Key Responsibilities 

Marketing Campaigns & Venue Promotion 

• Coordinate and execute marketing campaigns across multiple venues 

• Support venue-specific promotions, seasonal campaigns and commercial initiatives 

• Coordinate production and distribution of marketing collateral 

• Ensure marketing activity aligns with business objectives and brand standards 

• Support promotion of food, beverage, events and venue experiences 

Social Media & Content Management 

• Manage social media channels across allocated venues 

• Create, schedule and publish content across digital platforms 

• Monitor engagement and respond to customer enquiries and interactions 

• Coordinate photography, videography and content creation activities 

• Maintain content libraries and brand assets 



Events & Venue Activations 

• Coordinate venue events, activations and promotional experiences 

• Support planning and execution of functions, community events and special promotions 

• Prepare event briefs, run sheets and promotional materials 

• Liaise with suppliers, entertainers and stakeholders 

• Support delivery of events and activations as required 

Sponsorships & Community Partnerships 

• Support acquisition and management of sponsorship relationships 

• Coordinate sponsorship activations and partnership obligations 

• Build relationships with community organisations, sporting clubs and local businesses 

• Identify opportunities to increase community engagement and venue visitation 

CRM & Customer Engagement 

• Maintain customer databases and CRM platforms 

• Coordinate customer imports, segmentation and database management 

• Assist with EDM campaigns and customer communications 

• Support loyalty program engagement and customer retention initiatives 

• Monitor customer engagement and campaign performance metrics 

Digital Platforms & Website Management 

• Maintain venue websites and customer-facing digital platforms 

• Ensure promotions, events and venue information remain current and accurate 

• Support SEO initiatives and digital advertising activity 

• Coordinate updates across booking, event and promotional platforms 

Marketing Administration & Reporting 

• Maintain marketing calendars, project trackers and reporting systems 

• Coordinate ordering and distribution of marketing assets and merchandise 

• Track campaign performance and prepare reporting information 

• Maintain organised marketing documentation and digital asset libraries 

 



Communication & Collaboration 

• Maintain clear communication with Marketing Manager and venue leadership teams 

• Provide updates on campaign performance, projects and event activity 

• Collaborate with venue teams to ensure marketing initiatives align with operational requirements 

• Build positive relationships with suppliers, partners and stakeholders 

 

Authority 

• Authority to coordinate approved marketing campaigns and venue activations 

• Authority to liaise with suppliers, sponsors and community partners within approved guidelines 

• Authority to recommend promotional opportunities and marketing initiatives 

• Responsibility to escalate significant budget, compliance or reputational risks to the Marketing 
Manager 

 

The Position Involves 

• Working across multiple Bright Brewery Group venues 

• Coordinating multiple campaigns, projects and events simultaneously 

• Frequent interaction with venue teams, suppliers and community stakeholders 

• Travel between venues as required 

• Occasional evening, weekend and public holiday work 

 

Skills Required 

• Experience in marketing, events, hospitality, tourism or related industries 

• Strong social media management and content creation capability 

• Experience coordinating events, activations or promotional campaigns 

• Strong organisational and project management skills 

• Excellent written and verbal communication skills 

• Experience using Canva, Microsoft Office and digital marketing platforms 

• Experience with Google Ads and Meta Advertising platforms highly regarded 

• Understanding of CRM systems, EDM platforms and customer databases 



• Ability to manage multiple priorities and work autonomously 

• Strong attention to detail and commercial awareness 

• Current RSA certification or willingness to obtain 

 

Position Details 

• Full Time role 

• Includes weekends, evenings and public holidays as required 

• Travel between venues may be required 

• Remuneration aligned to experience and responsibility as per employment contract 

 

WE ARE AUTHENTIC 
• We are genuine in everything we do. 
• We do what we say and stand by it. 
• We present our business and products truthfully. 
• We use quality, natural ingredients to create honest products. 
• Our relationships are built on trust and respect. 

 
WE ARE SUSTAINABLE  

• We respect and protect our alpine environment. 
• We reduce our impact across all operations. 
• We make decisions for long-term strength and resilience. 
• We create lasting value for our community, team, and customers. 

 
WE ARE ACTIVE 

• We embrace the outdoors and active lifestyles. 
• We show up and contribute to our community. 
• We continually evolve our products and experiences. 
• We take a hands-on approach and keep pushing forward. 

 
WE ARE INCLUSIVE 



• We create a space where everyone feels welcome. 
• We value diversity and different perspectives. 
• We foster a culture of respect and belonging. 
• We design experiences so no one is left out. 
• We remove barriers so more people can engage. 
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